
TERMS AND CONDITIONS  

OF THE AUTUMN LOYALTY PROGRAM 

§ 1. GENERAL PROVISIONS 

1. These Terms and Conditions define the terms and conditions under which the Loyalty 

Program named: “Autumn Loyalty Program Partner Tele.com” (hereinafter referred to 

as the “Program”) is conducted. 

2. The Program Organizer is PARTNER TELE.COM SPÓŁKA Z OGRANICZONĄ 

ODPOWIEDZIALNOŚCIĄ SPÓŁKA KOMANDYTOWA, with its registered office 

in Kraków 31-589, ul. Sołtysowska 22, entered in the Register of Entrepreneurs of the 

National Court Register maintained by XI Wydział Gospodarczy Krajowego Rejestru 

Sądowego przy Sądzie Rejonowym in Kraków under KRS number 0000499669, Tax 

ID 6792675514 (hereinafter referred to as the “Organizer”). 

3. The content of these Terms and Conditions will be made available to all potential 

Program Participants via the website www.partnertele.com (hereinafter referred to as 

the “Platform”). 

4. The Program is not a promotional lottery within the meaning of Article 2, paragraph 1, 

point 10 of the Act of November 19, 2009, on gambling (Journal of Laws of 2023, 

item 227, as amended). It is not subject to the rules contained in the aforementioned 

act and its implementing regulations. 

5. Prizes in the Program are provided by the Organizer. Participation in the Program and 

collection of any Prize are voluntary. 

6. The Program is valid from October 1, 2025, to December 31, 2025. 

 

§ 2. PARTICIPANTS AND PRODUCTS 

1. The Program is open to entrepreneurs who place orders with the Organizer for products 

covered by the Program as part of their business activities (hereinafter referred to as 

“Participants”). 

http://www.partnertele.com/


2. The Program is not addressed to consumers within the meaning of the provisions of the 

Civil Code. 

3. The Program covers: 

o All products from the “Sale” category. 

o Selected Forcell brand products. 

4. The following products are excluded from the program: Forcell LCD screen film plotter 

with white applicator (EAN 5903396321948) and Forcell case sublimation machine 

model X9 (EAN 5903396397776). 

5. The Program cannot be combined with other promotional campaigns, especially with 

discount codes. 

6. Participation in the Program is free of charge. 

 

§ 3. RULES AND COURSE OF THE PROGRAM 

1. The Program involves earning points, which will be automatically assigned to each 

Participant when placing an order with the Organizer for products covered by the 

Program, and then exchanging the points for Rewards upon reaching specific point 

thresholds. The list of Rewards assigned to point thresholds is published on the website 

www.partnertele.com/loyalty_program. 

2. Points for purchases are calculated as follows: 

o 1 Euro spent on products from the Sale category = 3 points. 

o 1 Euro spent on selected Forcell brand products = 1 point. 

3. The net amount of purchases of Forcell brand products equals the number of points 

obtained from purchases in the “Sale” category for the purpose of reaching point 

thresholds. 

4. The Participant receives information about the current status of collected points from 

their sales representative. 
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5. In the event of a return of purchased products, withdrawal from an order, invalidity, or 

ineffectiveness of an order, its cancellation, or in the case of the Participant's abuse, as 

well as erroneous crediting of a given transaction, points will not be awarded to the 

Participant or will be cancelled. 

6. In the case of incorrect crediting or non-crediting of points, the Participant is entitled to 

file a complaint, in accordance with § 5 of the Terms and Conditions. 

7. Points not redeemed for rewards in a given month do not expire; they automatically roll 

over to the next month and accumulate. Points can be collected throughout the duration 

of the Program, i.e., until December 31, 2025. The moment the Participant redeems 

points for a reward, their point balance is reset to zero, regardless of the number of 

points remaining after the exchange. After collecting a Reward, the Participant starts 

collecting points anew. 

8. Loyalty points cannot be exchanged for money and are not electronic money. The 

Participant cannot transfer their loyalty points to another Participant. 

9. The Organizer is not responsible for improper use of the Program. 

 

§ 4. POINT THRESHOLDS AND BENEFITS 

1. The Program provides 5-point thresholds entitling the Participant to receive Rewards: 

o THRESHOLD 1: 4,500 points 

▪ Access to basic rewards. 

o THRESHOLD 2: 7,500 points 

▪ All benefits from Threshold 1. 

▪ Extended range of rewards. 

o THRESHOLD 3: 12,000 points 

▪ Access to premium rewards. 

o THRESHOLD 4: 24,000 points 



▪ All benefits from previous thresholds. 

▪ Rewards for the demanding. 

o THRESHOLD 5: 45,000 points 

▪ Highest level of benefits. 

▪ Best rewards. 

 

§ 5. EXCHANGE OF POINTS FOR PRIZES 

1. The Participant may exchange points for a Reward a maximum of once a month, at the 

end of the calendar month. 

2. The Participant may exchange points for one or more Rewards in a given month, with 

a point value equal to or lower than the points they possess, only within the point 

threshold they have reached. 

3. The Participant informs their sales representative about the choice of the Reward. 

4. The exchange of points for Rewards is possible until December 31, 2025. After this 

date, unexchanged points expire. 

5. The Organizer is entitled to change the Reward chosen by the Participant to another of 

similar value, in the event of depletion of the stock of the Reward selected initially by 

the Participant. In such a case, the Organizer will propose alternative Rewards for the 

Participant to choose from. 

6. After the Reward is selected, the Organizer delivers the Reward to the Participant. The 

cost of delivery of the Reward is covered by the Organizer. 

7. The Reward is not exchangeable for other goods or its monetary equivalent. The 

exception is a justified complaint, in accordance with which the reward may be 

exchanged for a new one or another of similar value. 

8. The Reward received as part of the Program is not intended for further resale, but is 

merely a gift for the Participant. 



 

§ 6. PRIZE CATALOG 

1. A detailed catalog of Rewards available within individual point thresholds is published 

on the website www.partnertele.com.  

2. Prizes available in the Program include, among others: 

o Threshold 1 (4,500 pts): 

▪ Astronaut star projector with Bluetooth speaker X2501 white (EAN 

4824102832881). 

▪ Mouse pad with 15W inductive charger OJD-82 brown-grey (EAN 

5903396160059). 

o Threshold 2 (7,500 pts): 

▪ Hoco TWS EW71 wireless in-ear headphones black (EAN 

6942007629140). 

▪ Hoco Bluetooth HI21 bathroom scale white (EAN 6942007624121). 

o Threshold 3 (12,000 pts): 

▪ Hoco wireless in-ear headphones with touch screen TWS ANC ENC 

EQ21 blue (EAN 6942007647434). 

▪ Hoco 2MP 2.4" Full HD DV201 digital camera for kids blue (EAN 

6942007628426). 

o Threshold 4 (24,000 pts): 

▪ Hoco HD Ready Wi-Fi Bluetooth 720P DT1 projector white (EAN 

6942007629621). 

▪ Tablet 10.95" 4GB/64GB Hoco Full HD Wi-Fi Android 14 HI12 blue 

(EAN 6942007634342). 

o Threshold 5 (45,000 pts): 
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▪ Hoco Full HD projector with Android system Wi-Fi Bluetooth 1080P 

DT3 white (EAN 6942007629669). 

3. The Organizer reserves the right to change the assortment of Rewards during the 

Program, while maintaining a similar market value of the Rewards. 

 

§ 7. COMPLAINTS 

1. Any complaints regarding the Program can be submitted, in particular, through the sales 

representative. 

2. To speed up the complaint resolution process, the Participant is asked to describe the 

reasons justifying the complaint. 

3. Complaints will be processed within 14 days from the date of their receipt by the 

Program Organizer. 

4. If a complaint is deemed justified, the Organizer will exchange the reward for a new 

one or propose another one of similar value. 

5. The complaint procedure adopted by the Program Organizer does not in any way 

infringe upon the rights granted to the Participant by generally applicable law, including 

the possibility of pursuing claims through court proceedings. 

6. The Organizer's liability under the warranty for the Rewards transferred to the 

Participants is excluded. 

 

§ 8. PERSONAL DATA 

1. The personal data of Program Participants will be used in accordance with applicable 

law, in particular Regulation (EU) 2016/679 of the European Parliament and of the 

Council of 27 April 2016 on the protection of natural persons about the processing of 

personal data and on the free movement of such data, and repealing Directive 95/46/EC 

(GDPR) and the Act of May 10, 2018, on personal data protection. 

2. The administrator of Participants' personal data is the Program Organizer. 



3. The basis for processing Participants' personal data for the purpose of conducting the 

Program and delivering Prizes to Participants is the legitimate interest of the Organizer, 

which is the promotion of its own goods and services. 

4. Participants' personal data will be processed for: 

o Implementation of the Program. 

o Calculation and recording of points. 

o Contact with Participants regarding the Program matters. 

o Issuance of Prizes. 

5. Detailed information on the processing of personal data is available in the Privacy 

Policy published on the website www.partnertele.com. 

 

§ 9. ADDITIONAL PROVISIONS 

1. The Reward received under the Program is not intended for resale and is only a gift for 

the Participant. 

2. The Program cannot be combined with other promotional campaigns. 

3. The Reward cannot be exchanged for another product or its cash equivalent. 

4. The Organizer is not responsible for improper use of the Program. 

5. In matters not regulated by these Terms and Conditions, the provisions of the Civil Code 

and other applicable provisions of Polish law shall apply. 

 

§ 10. FINAL PROVISIONS 

1. The Participant's participation in the Program means acceptance of the Program rules 

contained in these Terms and Conditions. 
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2. All information about the Program contained in any promotional and advertising 

materials is only of an auxiliary nature. The provisions of these Terms and Conditions 

are binding. 

3. The Program Organizer reserves the right to change the Terms and Conditions in the 

event of an important reason, understood as:  

a. Change in legal regulations governing the rules and organization of the Program, 

affecting the mutual rights and obligations of the Organizer and Program 

Participants. 

b. Extension or shortening of the Program duration. 

c. Changes in the manner of conducting the Program due to technical or 

technological reasons. 

d. Exhaustion of available Prizes or the need to replace them with others of similar 

value. 

4. In case of making changes to the Terms and Conditions, the Organizer will make 

available the consolidated text of the Terms and Conditions by publishing it on the 

website www.partnertele.com/loyalty_program.  

5. Changes to the Terms and Conditions do not affect orders placed under the Program 

prior to the change, nor do they affect points accumulated prior to the change to the 

Terms and Conditions. 

6. These Terms and Conditions enter into force on October 1, 2025. 
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